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Essential Plan Campaign Overview

The focus of the 2024 Essential Plan Campaign will be to create a unique 
marketing funnel that reaches users that do not qualify for Medicaid or 
CHP and need quality, affordable coverage.


This campaign will include paid advertising, content marketing, PR 
strategies and online SEO tactics that will systematically attract qualified 
leads that will convert into Essential Plan members. 
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“I can’t afford health insurance, and  
don’t qualify for Medicaid”


2,900 Monthly google searches • 817% increase in search volume year-over year
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Essential Plan Campaign Goals

Business Goals:

• Generate 3,712 EP leads during Q1 2024 (50% increase)

• Generate 500 Click-to-Calls from landing pages

• Add 306 Essential Plan member enrollments during Q1 2024 (75% increase)

• Add 1,225 enrollments into the Essential Plan in 2024 (75% increase)

• Product Awareness and Overall Engagement

	 - Drive 38,259 Users to the landing pages during Q1 2024 (50% increase)

	 - Drive 195,750 Pageviews to landing pages within 12 months (50% increase)


Campaign goals:

• Promote "Essential Plan" Product Name

• Promote EP 5 Expansion

• Highlight affordable plan costs ($0 or $15 Monthly Premium)

• Promote Plan Benefits (Preventive care, chronic disease management, Emergency 
Services and hospitalization, Maternity and newborn care, Prescription drugs, Dental, Vision).

• Reach Audiences that are not eligible for Medicaid or CHP and qualify for EP

• Answer search queries about what the Essential Plan is, and  explain how this product 
addresses the needs of this segment and solves their problems
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Creative Samples
2024 Essential Plan Campaign 
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Social Media
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Post Text: Do you need health insurance but don’t 
qualify for Medicaid? The Essential Plan from Fidelis 
Care may be for you.

Link Text: www.fideliscare.org/Essential-Plan

Essential Plan from Fidelis Care

Learn if you qualify

Post Text: Do you need health insurance but don’t qualify 
for Medicaid? The Essential Plan from Fidelis Care may be 
for you.

Link Text: www.fideliscare.org/Essential-Plan

Medical, Dental, and Vision with $0 premium  
Learn more about The Essential Plan from Fidelis Care

https://www.fideliscare.org/Essential-Plan
https://www.fideliscare.org/Essential-Plan
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Social Media
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Post Text: More New Yorkers than ever before qualify 
for The Essential Plan from Fidelis Care.


Link Text: www.fideliscare.org/Essential-Plan 

Full coverage with $0 premium and $0 deductible

Find out if you qualify

Post Text: More New Yorkers than ever before qualify for  
The Essential Plan from Fidelis Care.


Link Text: www.fideliscare.org/Essential-Plan 

The Essential Plan from Fidelis Care 

Featuring $0 premium and $0 deductible


http://www.fideliscare.org/Essential-Plan
http://www.fideliscare.org/Essential-Plan
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Social Media
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Post Text: The Essential Plan for Fidelis Care is for people 
who do not qualify for Medicaid, but still need access 
to quality healthcare.


Link Text: www.fideliscare.org/Essential-Plan

The Essential Plan from Fidelis Care 

Find out if you qualify


https://www.fideliscare.org/Essential-Plan
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Webpage/Display Advertising
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Marketing Flyers – English, Spanish, Chinese, Russian
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Website Tactics
2024 Essential Plan Campaign 
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Optimized Web Pages 
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On-page SEO tactics are crucial for optimizing individual web pages to rank higher and earn more 
relevant traffic in search engines. We. Have included several on-page SEO tactics including Keyword 
Optimization, High-Quality Content Creation, Optimized Meta Tags, User Experience (UX) Optimization and 
On-Page Technical Optimization tactics.
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Paid and Organic Keyword Research

Tailoring message points around “don’t qualify for Medicaid” will be an effective way to 
target users who will convert into the Essential Plan. 


The communications strategy should be deployed through organic and paid 
communication strategies simultaneously to have the greatest impact.


Paid Search Ad Group targeting the needs of Essential Plan Members
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Paid and Organic Keyword Research
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Organic research targeting the needs of Essential Plan Members
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Blog and Content Strategy
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Essential Plan Blog/Content Topics: 

Lead nurturing through regular content marketing including creative blogs 
and social media will continue throughout 2024 to build ranking authority 
specific to the Essential Plan and its product features.


1."Pregnant without insurance and don't qualify for Medicaid?.." (e.g. 'Here are a 
few options’) 

2."Can't afford health insurance, but don't qualify for Medicaid?.." (e.g. 'Essential 
Plan may be the plan for you’) 

3."What is the essential plan income eligibility for 2023?” 

4."What is Minimum Essential Coverage (MEC)?"  (....any insurance plan that 
meets the Affordable Care Act requirement for having health coverage, etc.) 

5."What are the differences between Essential Plan 1,2,3 and 4?"  (e.g. Blog post 
simplifying the core differences between EP 1,2,3 and 4)
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Blog Example
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Pregnant and Uninsured – Social Media and blog post


